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TOMORROW IN THE FREE PRESS

What’s brewing?
A Californian teaches the basics of
home brewing at a community
college.

Copyright 2011, The Free Press

Download our Android app
The Free Press now has an application for

Android mobile phone users that allows them to
view The Free Press
website with ease and
clarity.

Just Google Android
Marketplace and search
“Mankato Free Press.”
You’ll come to the menu
that allows you to down-
load the new application
for free.

You can still view
The Free Press on your phone without the app,
by simply going to www.mankatofreepress.com.
The app simply allows you to navigate the site
more easily.MMaannkkaattoo,,  MMiinnnneessoottaa
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CONTROLLED PANIC
AT KIDS TALENT SHOW
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MAVERICKS
LEAN ON MASON
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Mild
High in the mid 50s.
Rain likely during the night.

“That’s all the animal
sounds I can do

right now.”

IN THE VALLEY, B1

Pat Christman

North Mankatoan Eugene Dumdei,
an 18-year-old Navy aviator when
his airborne photo was taken in
1946, was surprised and honored
to see it reprised in a Navy 
publication 65 years later. 

By Brian Ojanpa
bojanpa@mankatofreepress.com

NORTH MANKATO — Eugene Dumdei was
pleasantly surprised — stunned, even — when he
saw the 65-year-old photo of him in his combat
plane splashed on the cover of a U.S. Navy publi-
cation.

The 85-year-old North Mankatoan is among
those featured in a pictorial chronology of the USS
Midway, which he served on in 1945 and 1946 as
a member of a dive-bombing flyer squadron that
narrowly averted World War II combat.

“I got on the Midway six days after Japan sur-
rendered,” said the Janesville native and St. Clair
High graduate, who candidly admits he didn’t
miss seeing war action one bit.

“I felt more of a sense of relief that it was over. I
didn’t want to get shot at.”

Dumdei was an aviation radio operator and gun-
ner with the U.S. Navy Reserve. He also was
among the first servicemen trained to operate a
new innovation — radar. 

He was 18 years old when his feet first hit the
deck of the Midway, a new aircraft carrier that had
been commissioned mere months before. 

The in-flight photo of Dumdei gazing out from
his open cockpit was taken off the coast of Cape
Cod in Massachusetts.

A Navy photographer snapped the picture as
his plane flew closely abreast with Dumdei’s.

“I thought we were going to lock wings for
awhile,” Dumdei recalled.

The Midway has been anchored in San Diego

65 YEARS
LATER

Former Navy aviator
on cover of history of

USS Midway

Matt Long
(right) and his
friend Aaron
Jones have
partnered to
take over the
J. Longs
menswear
store, which is
in a new retail
location. The
business was
founded by Jim
Long, Matt’s
father, who now
works for Vetter
Stone. 

John Cross

By Dan Nienaber
dnienaber@mankatofreepress.com

MANKATO — A tough economy, an ill-
suited expansion into women’s clothing,
and retail rental rates that held steady as
sales declined almost meant the end for a
25-year old Mankato clothing business.

Instead, J. Longs is now leaner with a
new location and a new man in charge of
sales. The store’s founder, Jim Long, is 

Please see RETAIL, Page A7

Space exploration: Retailers
finding the right f its in Kato

For more Progress 2011 stories
about strides made in the areas
of retail  and manufacturing, see
section C.

By Robb Murray
rmurray@mankatofreepress.com

MANKATO — The reac-
tion of one listener may
best sum up the impact of
Minnesota Public Radio’s
Youth Radio Series.

The series puts micro-
phones and cameras in the
hands of youth and lets
them tell stories their way,
with their thoughts and
ideas (along with a little
guidance from MPR jour-
nalist Sasha Aslanian, who

will be in town next week
along with a few of her
young journalists).

Valencia McMurray’s ini-
tial story talked about her
struggle to graduate high
school while being home-
less. And during that story,

she talked about the diffi-
culty in finding ways to kill
her time. Her destination of
choice: Barnes and Noble in
downtown Minneapolis.

She’d spend hours there,
she told listeners, because
they never kicked her out.

The piece, which aired
across the state on MPR
stations and available
online, struck a cord with
many readers, including one
who asked for Aslanian’s
help in getting a Barnes and
Noble gift card to
McMurray.

Please see RADIO, Page A8

MPR’s Youth Radio Series brings its stories here
Three of the young reporters will talk about their projects Tuesday

Please see AVIATOR, Page A8

Washington Post News Service

TRIPOLI, LIBYA — A
missile struck a building on
Sunday night in the com-
pound where Libyan leader
Moammar Gadhafi lives,
fueling the rage that has
erupted among his support-
ers since U.N.-mandated
airstrikes began on
Saturday.

Government officials took
reporters to see the col-
lapsed building here, lit-
tered with concrete and
missile parts, shortly after a
loud explosion was heard
from the area. A plume of
smoke was seen rising from
the Bab al-Aziziya com-
pound, a walled, fortified
enclave on the southwestern
edge of the city where the
Libyan leader lives.

The building was an
administrative one located
near the tent where Gadhafi
receives visitors, and at the
time a couple of hundred of
his supporters were in the
compound nearby, acting as
human shields. “This is the
very famous home of our
leader,” government
spokesman Moussa Ibrahim
said. “This place is protect-
ed by a voluntary human
shield. The danger of harm-
ing people was real.”

The attack took place as
Adm. Mike Mullen, the
chairman of the Joint Chiefs
of Staff, told reporters in
Washington that “we’re not
targeting (Gadhafi’s) resi-
dence.”

But the compound may
have been struck by missiles
fired by British or French
forces, which have taken the
lead in pursuing the effort
to halt attacks by Libyan
forces against rebels seeking
to topple Gadhafi. CNN
quoted “coalition sources”
in Washington as saying

Gadhafi
compound
bombed

Please see GADHAFI, Page A4
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The Associated Press

SAN FRANCISCO — Tax-
free shopping is under
threat for many online
shoppers as states facing
widening budget gaps
increasingly pressure
Amazon.com Inc. and other
Internet retailers to start
collecting sales taxes from
their residents.

Billions of dollars are at
stake as a growing number
of states look for ways to
generate more revenue
without violating a 1992
U.S. Supreme Court ruling
that prohibits a state from
forcing businesses to col-
lect sales taxes unless the
business has a physical
presence, such as a store,
in that state.

States are trying to get
around that restriction by
passing laws that broaden
the definition of a physical
presence. Retailers are
resisting being deputized
as tax collectors.

Until recently, the
Supreme Court ruling has
meant that Wal-Mart Stores
Inc., based in Bentonville,
Ark., would collect taxes
from shoppers in all states
with sales taxes, whether
those shoppers buy items
on or off the Web, because
it has stores nationwide.

But Amazon, based in
Seattle, wouldn’t collect
taxes from Floridians
because it doesn’t have a
presence there. Although in
such cases, shoppers in
Florida are supposed to pay
the tax directly to their
state, few actually do.

With the new laws, those
living in Evanston, Ill., or
Providence, R.I., can no
longer expect to avoid pay-
ing taxes when shopping
online even though
Amazon and others have
no traditional operations
there. States backing these
laws argue that a retailer
has a physical presence
when it uses affiliates —
people and businesses that
refer customers to the
retailer’s website and col-
lect a commission on sales.
These affiliates range from
one-person blogs promot-
ing the latest gadgets to
companies that run coupon
and deal sites.

Illinois passed a law this
month requiring Internet
companies with affiliates in
that state to collect taxes
on sales to Illinois cus-
tomers. In Vermont and
Arkansas, similar bills
scored initial legislative vic-
tories in recent weeks. New
York, North Carolina and
Rhode Island have already
adopted similar laws.

In Colorado, a law
requires online retailers to
either collect the tax or
send customers an annual
notice letting them know
how much they owe their
state. Retailers would also
have to report that to
Colorado officials.

Several other states
including Arizona,
Massachusetts and
California are considering
passing their own flavor of
online sales tax collection
legislation. California law-
makers had passed a bill in
2009, but the governor
vetoed it.

It’s not known exactly
how much in uncollected
taxes is due to states from
online sales, but a 2009
study from the University
of Tennessee estimated that
it could total $10.14 billion
this year, assuming total e-
commerce sales of $3.49
trillion. Only a fraction of
this owed tax would result
from consumer purchases,
however, because most e-
commerce sales are from
one business to another.

The tax revenue would
only be one plug in the
states’ budget holes. The
total gap is expected to
reach $112 billion in the
fiscal year that begins in
July, according to the
Center on Budget and
Policy Priorities, a policy-
research organization.

The states are getting
extra prodding from brick-
and-mortar retailers, which
have long thought it unfair
that online retailers could
essentially give customers
better deals by not collect-
ing sales taxes.

Continued from Page A1

working in sales for Vetter
Stone Company while his
son, Matt, is in charge of
selling suits and other
menswear.

After 25 years in malls —
19 of those in Mankato’s
River Hills Mall — J. Longs
is now in the nearby strip
mall that was once anchored
by Barnes & Noble. Jim
Long said the situation now,
except for the large base of
regular customers, is similar
to where the business was
when he was starting out in
the 1980s.

“In the ’80s we had noth-
ing coming in and zero
expectations,” he said.
“Whatever we did was posi-
tive. At that stage in your
life, you don’t need much.
When you have three kids
and a big house, all of a sud-
den there’s pressure to get
bigger and make more
money just to survive.

“We’re at a perfect size
right now, perfect for what
we do. We have 3,000
square feet, manageable
rent and Matt is working
hard.”

Since moving into the
new location in August,
business hasn’t been bad,
Matt Long said. There are
signs the economy is
improving, but this past
Christmas wasn’t as good as
it could have been for other
reasons.

“December was rough
just because of the storms,”
he said. “I really can’t blame
it on the economy. The

economy was good.”
With the snow receding

and spring in sight, Rosie
Brunmeier said she was see-
ing a growing interest in
Mankato’s retail space.
Brunmeier is a sales and
leasing agent for Coldwell
Banker Commercial-Fisher
Group and manager of
Madison East Center.

After a slowdown in
activity during the reces-
sion, Brunmeier said she
saw a bump in retail leases
being negotiated at the end
of 2010 and in the begin-
ning of 2011. 

JoAnn Fabrics recently
moved into a 20,000 square-
foot space in the Madison
East Center. Five Guys
Burgers and Fries has
opened in a section of the
former Hollywood Video
location. Negotiations were
almost complete in early
March with a second nation-
al food chain that wants the
remaining portion of the
building, which is near the

hilltop Hy-Vee, Brunmeier
said.

Two new CVS stores, a
Walgreens competitor, have
been built over the winter
and are now open. And
commercial real estate
agents are fielding more
calls from national chains,
many of them restaurants,
that are looking for space.

She said Mankato’s col-
leges and rapidly expanding
regional medical treatment
options are major reasons
for the growing interest.
Those factors, along with
the retail sector’s draw from
communities to the south
and west, bring thousands
of potential customers to
Mankato daily.

“Looking back, I don’t
think we did anything in
that quantity last year,”
Brunmeier said. “It’s not
easy to find vacancies in the
hilltop area simply because
people don’t leave.”

Employees at Greater
Mankato Growth, the city’s
chamber of commerce, are
also optimistic about the
coming year, said Jonathan
Zierdt, Greater Mankato
Growth president and chief
executive officer.

“As a regional center, we
have a nice mix of national
brands as well as those
unique, individually owned

specialty stores,” he said.
“Folks come here for that.
While our economy felt the
impact of the recession, it
wasn’t as huge as in other
communities. We don’t have
huge upswings, either, but
that’s good.

“We’re hearing about a
number of retail invest-
ments coming in. I don’t
think we’re in a hold and I
don’t think we’re going in
the other direction, but it’s
modest growth.”

The size of a space can
be a factor, however,
Brunmeier said. Larger
spaces aren’t as easy to fill.

The anchor space in the
former Barnes & Noble
strip mall has been empty
since that store moved into
the River Hills Mall several
years ago. Matt Long said
he occasionally hears
rumors about new business-
es moving in, but there
haven’t been any signs of
real activity.

“Until I see the
Dumpsters in the back, I
won’t be sure,” he said. “I
could see them filling up
around the mall, but not
overnight. That’s a few
years away. The people I’ve
been talking to are saying
we could still be five or 10
years away from a real
recovery.”
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Sponsored by the

New Ulm Business and 

Retail Association

FRIDAY 12 NOON - 8:00 PM

SATURDAY 10:00 AM - 6:00 PM

SUNDAY 11:00 AM - 4:00 PM

• OVER 200 BOOTHS ON DISPLAY

• DRAWINGS HELD EVERY DAY

• DAILY FREE SEMINARS

New Ulm’s 31st Annual

FREE
ADMISSION

$1000
IN GIFT
CERTIFICATES

March 25, 26 & 27
NEW ULM CIVIC CENTERNEW ULM CIVIC CENTER

1212 N. FRANKLIN1212 N. FRANKLIN33BIGBIG
DAYSDAYS

Top quality service
24 hours a day, everyday 

with cutting edge 
technology.

Remote Reception • Voicemail • Scheduling • Order Taking

McClatchy-Tribune News Service

AT&T Inc. announced Sunday
that it would buy T-Mobile USA
in a cash and stock deal worth
$39 billion, combining two of the
largest U.S. wireless providers
into a telecommunications behe-
moth that would tower over
Verizon Wireless, the other lead-
ing network.

The merger would combine
AT&T’s 95.5 million wireless sub-
scribers with 33.7 million from T-
Mobile, a division of the German
communications conglomerate

Deutsche Telekom. With close to
130 million subscribers on its
wireless system, the combination
would far outstrip Verizon and its
94.1 million customers.

“This transaction represents a
major commitment to strengthen
and expand critical infrastructure
for our nation’s future,” AT&T
chief executive Randall
Stephenson said in a prepared
statement.

AT&T highlighted the efficien-
cy savings it would get from a
merger, given that both compa-
nies use similar cellular technolo-

gy—as opposed to a different
model used by Verizon—and both
are planning to take similar steps
toward the next generation of
faster networks.

Part of AT&T’s gambit has to
do with the steep rise in the use
of data services by consumers
with sophisticated smartphones.
With many more users adopting
video-ready, Internet-connected
phones such as Apple’s iPhone
and the many Google-powered
Android devices, demand from
customers for wireless bandwidth
quickly increasing, and the indus-

try has been struggling to stay
ahead of the demand.

AT&T said data traffic on its
wireless network had grown
8,000 percent in the past four
years.

“Because AT&T has led the
U.S. in smartphones, tablets and
e-readers—and as a result, mobile
broadband—it requires additional
spectrum before new spectrum
will become available.”

Critics said federal regulators
should scrutinize the deal careful-
ly lest it actually lead to less mar-
ket flexibility.

“Don’t believe the hype: There
is nothing about having less com-
petition that will benefit wireless
consumers,” S. Derek Turner,
research director at media indus-
try watchdog Free Press, said in a
prepared statement.

“A market this concentrated—
where the top four companies
already control 90 percent of the
business, and two of them want
to merge—means nothing but
higher prices and fewer choices,
as the newly engorged AT&T and
Verizon exert even more control
over the wireless Internet.”

AT&T reaches deal to buy T-Mobile USA

RETAIL: Big space harder to f ill
“It’s not easy to find

vacancies in the
hilltop area simply

because people
don’t leave.”

ROSIE BRUNMEIER

States pushing for
online sales taxes 


