
Mankato Free Press 06/06/2011

Copyright 2011 Mankato Free Press June 6, 2011 1:16 pm / Powered by TECNAVIA

Copy Reduced to 67% from original to fit letter page

Nothing sour about

LEMONADE
DAY

TOMORROW IN THE FREE PRESS

Chopped,
not tossed
A different way to prepare salad.
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Download Free Press iPhone app
The Free Press now has an

iPhone app available at the iTunes
App Store.

Just search the store with key-
word “Mankato” and download
the app.

It makes crisp and easy viewing
of The Free Press online news.

Download our Android app
The Free Press has an free

application for Android mobile
phone users available at the
Android Marketplace. 

MMaannkkaattoo,,  MMiinnnneessoottaa

507-625-7110 or 800-645-3667 
1125 Cross St., N. Mankato

AccuFinish is a uniquely engineered finish option for ShowCase 
garage doors. Available in Dark Walnut, Cherry, Oak, and 
Cedar, ShowCase doors featuring AccuFinish provide the truest 
representation of wood available for steel garage doors.

Dark Walnut

Cherry

Oak

Cedar

Natural Wood 
Beauty With 
the Durability 
of Steel
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Storm
Thunderstom likely
by tongiht; high near 90.

“I didn’t mess up about
Paul Revere.”
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Above: Second-grader Julia Domas
decided to use her lemonade money
to help her kindergarten teacher
Kathi Cliff (left) pay for cancer
treatment.

Right: Scotty Schlimgmann 
(center) ran his lemonade stand
outside Aldi's with the help of his
mother, while Yacobi Boyd (left)
takes advantage of an opportunity
to stay cool Sunday afternoon. 

By Tim Krohn
tkrohn@mankatofreepress.com

The first two sales of the day for Abby
and Megan Cherney and Lauren
Bryant would be the envy of any

entrepreneur.
The first customer bought two 50-cent

glasses of lemonade and told them to keep
the change. She paid with a $10 bill.

The second, a passing college student,
was already carrying a large glass of pop
and didn’t want any lemonade, but gave
them a dollar.

The girls, ages 10 and 12, were among

hundreds of kids in and around Mankato
who took part in Greater Mankato
Lemonade Day on Sunday, an event aimed
at giving kids some business experience.

The Cherneys and Bryant were set up at
the corner of Warren and Stadium in the
Domino’s Pizza lot and offering pizza slices
with their lemonade.

“We’re donating 20 percent to Kids
Against Hunger,” said Abby. “We hung up
posters all around our neighborhoods.”

Lauren was adding to the marketing
effort in a time-tested lemonade stand

Page A5
Chapter 30: “A
Great Silence
Descends” —

the end of the
Civil War.

The Associated Press

NEW YORK — News last
week that an arm of the
World Health Organization
said cellphones might raise
the risk of brain cancer has
been greeted by Americans
mostly with a shrug of the
shoulder — one that’s pin-
ning a cellphone to the ear.

Google searches for “can-
cer” and “cellphones” spiked
this week. And some people
vowed to get headsets to
shield themselves from radi-
ation. But most seemed to
either dismiss the warning
as too vague, or reason that
if the most useful device in
modern life poses a slight
health risk, then so be it. 

“I was watching the news
about it, and I thought, ‘I’m
already screwed because
I’ve been talking on the
phone for seven years,”’ said
Genevieve Chamorro, a 31-
year-old New Yorker who
was shopping for a phone. 

John Gottani, a manager
at a cellphone store in New
York, said he’s been selling
phones for six years and has
never heard anyone ask if
they cause cancer. The only
things customers really care
about, Gottani said, are “if
it works, and if it texts.”

The International Agency
for Research on Cancer
reviewed dozens of pub-
lished studies on cellphones
and cancer before classify-
ing cellphones as “possibly
carcinogenic” on Tuesday.
It’s a risk category that
includes night-shift work,
engine exhaust and coffee.

Studies haven’t been able
to rule out a link between
cellphones and cancer. But
experts say that if there is a
link, it’s unlikely to be
strong. Cellphones emit
weak radio waves, which,
under the conventional
understanding of physics,
can’t wreak the same sort of
cellular changes that sun-
light and radioactivity can.

A common tip offered to
those who want to reduce
their exposure to cellphone
radiation is to use a head-
set. Even wireless Bluetooth
headsets reduce radiation
exposure. Though they emit
radio signals of their own,
they’re much weaker than
cellphone signals. 

By Tim Krohn
tkrohn@mankatofreepress.com

MANKATO — Makers of a new documentary on
the Minnesota River — which is getting
statewide prime-time airing next weekend —
hope it kick-starts renewed interest in the basin.

“It’s a fabulous
story, beautifully
told and we’re
going to change the
conversation about
the Minnesota
River,” said John
Hickman, executive
producer.

“The big picture
is that we’re all in
this together and
that we are making
progress.”

The one-hour
documentary —
“River Revival:
Working Together
to Save the
Minnesota River”
— gets some
instant credibility
from the film’s nar-
rator — Ron
Schara, host of the
Minnesota Bound television series.

Schara quickly agreed to host the project, say-
ing, “Every time I do a talk somewhere I always
ask why is it that our namesake river — the
Minnesota — is the dirtiest.”

Please see RIVER, Page A5

Minn. River
documentary
to be aired

If You Go
What
One hour documen-

tary on the Minnesota
River, hosted by Ron
Schara.

When
6 p.m. Sunday, on

KARE-11 TV
Viewing party
Starting at 4:30 p.m.

at Rounder’s Bar and
Grill, 414 South Front
St., Mankato.  The public
is invited.

Website
Video clips from the

documentary and other
information at
www.mnriver.org

McClatchy-Tribune News Service

LOS ANGELES — Two new drugs can signifi-
cantly lengthen survival in patients with metastat-
ic melanoma, the advanced and generally lethal
form of skin cancer, researchers reported Sunday.

Results were so dramatic in a trial of one of the
drugs that the study was halted early, researchers
reported at a Chicago meeting of the American
Society of Clinical Oncology. Studies on both
drugs also were published online by the New
England Journal of Medicine.

The aborted trial is notable because the experi-
mental agent called PLX4032, or vemurafenib, is
the first chemotherapy agent that is directed at a
specific mutation that is involved in the formation
of skin tumors.

The development of the drug “is a major

Please see CANCER, Page A5

A sweet taste of business experience

Please see LEMONADE, Page A6

Most
shrug off
cellphone
warning
Any cancer risk
is outweighed by
the convenience

Please see PHONES, Page A6

Two drugs work on
lethal skin cancer
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COUPONS

1022 S. Front St., Mankato

507-386-VACS (8227)507-386-VACS (8227)
www.betterhousekeepingvacuums.com

Rated Best For:
• Pet Hair • Filtration

6 pk of bags with purchase 
of a Riccar Upright

(3 yr parts & labor warranty) 

FREE

$$199.95199.95SaleSale
                              

Regular $349.95Regular $349.95

Expires 6-30-11

Made in U.S.A.Made in U.S.A.

Man, this
vacuum really

SUCKS!

Clip & Save at these fine merchants!
See all our money saving coupons online at

www.mankatofreepress.com

387-2345
826 South Front St. 

Mankato 
(Next to Family Dollar)

Large Sausage Sensation
(Italian sausage, smoked sausage, sweet sausage, 

onion, green pepper, red pepper & Italian seasoning)

Better Ingredients.
Better Pizza.

order online at:
www.papajohns.com

$1100
Exp. 6-30-11

Carryout or delivery.

or Large Tuscan 6 Cheese

Distinctive Women's Clothing & Accessories

Hwy 22 N. Trail Creek Center
Mankato 507-344-1656

Hours: Mon.-Fri. 10:30-6; Sat. 10:30-5

tradition — “Hey, do you
want some lemonade,” she’d
yell to pedestrians across
the intersection or people
stopped in their vehicles at
the stoplight.

Mom, Angie Cherney,
said they learned one lesson
about their potential cus-
tomers. “We found out peo-
ple walking by aren’t the
best candidates. They don’t
have money with them.”

While some kids set up
neighborhood stands, many
took advantage of the “loca-
tion, location, location” con-
cept.

Six-year-old Jake
McDougall had much of the
Lake Crystal market sewn
up with his stand next to
the entrance doors of
Kevin’s Market and next to
the busy Dairy Queen.

“We’re selling a lot,” he
said, holding up a
Tupperware box of money.
The business, he decided,
would be a good one when
he grows up. 

He and his younger
brother, Will, were, howev-
er, eating up some of the
profits as  they occasionally
dipped into the jar of
maraschino cherries.

The Lang and Roise fami-
lies set up a large shop near
the foot of Veterans
Memorial Bridge in

Mankato, with signs at near-
by busy intersections direct-
ing customers their way.

The booth was manned
by Abi and Nate Lange, 9
and 5, and the Roise kids —
Josh, 9, Hanna, 7, and
Libby, 3.

Parents Jeff and Roxi
Lang and Geoff and
Rebecca Roise expanded on
the event by selling food,
books and other items, with
some of the proceeds going
to the Washington Park
Neighborhood Association.

Abi was comfortable with
the business side of the
lemonade stand, gathering
the kids around as two plas-
tic electronic cash registers
were brought out.

“OK, we have to split the
money the same between
the two of them. A five in
both and you count out the
change and we’ll split it in
half,” she told her co-work-
ers.

The group took care of
deciding the proper price-
point for their lemonade
with a straightforward sign
that read: “Cheap lemonade
50 cents. Fresh Squeezed
Lemonade $3.”

Lemonade Day, part of a
national initiative, aims to
give kids some experience
as entrepreneurs.

Participants raised invest-
ment money from relatives
and friends, built and deco-

rated their stands, adver-
tised and paid for supplies.
Kids use the revenues raised
to pay back investors,
donate a portion to charity
if they wish and keep the
rest in profit.    

“We had a great
response,” said organizer
Jill Klinger, new enterprise
& emerging business direc-
tor for Greater Mankato
Growth.

“We have over 200 stands
and over 500 kids partici-
pating.”

Klinger said the GMG
board will determine if they
will sponsor the event next
year, or if another group,
such as Junior
Achievement, may pick up
the reins.    

“We’ve had great feed-
back about it from the fami-
lies and kids.”

Awards were given for
best stand and best tasting
lemonade. Honors will also
go to those who are the top
sellers. The winners will be
honored during the Songs
on the Lawn event June 16.

Best Stand Contest 
1st: Evan & Hope

Cannata; 2nd: Whitney
Jackson; 3rd: Madisyn &
Megan Hiniker.

Best Tasting Contest
1st: Madisyn & Megan

Hiniker; 2nd: Jonathan and
Jackson Verschelde; 3rd:
Julia Domas.

Continued from Page A1

LEMONADE: More than 200 stands

But there seems to be lit-
tle rush to get Bluetooth
headsets. They’ve been
declining in popularity for
at least four years, accord-
ing to research firm
Strategy Analytics. It’s also
found that most headset
owners don’t intend to
replace the one they have
when it wears out.

According to Strategy
Analytics analyst Chris
Schreiner, the main reason
is that when you’re wearing
a Bluetooth headset, you
look like a person who’s
wearing a Bluetooth head-
set.

“Style has always been a
huge issue in terms of
Bluetooth headsets,”
Schreiner said.

Cellphones differ in how

much radiation they emit.
Proposals in a few states
would force cellphone
stores to display these radi-
ation ratings.

But CTIA-The Wireless
Association, the cellphone
industry trade group, is
fighting these moves. 

It says there’s no evi-
dence the measured ratings
have any correlation with
risks. 

Continued from Page A1

PHONES: Resistance to headsets high


